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Paris, December 6, 2016 
 

  
 

Paris 2024 
The Elior Group #2024secondes1 campaign invites the French 

to take 2,024 seconds a day for their well-being 
 

 
As an official partner in the Paris bid to organize the 2024 Olympic and Paralympic Games, Elior Group has 
decided to stage public awareness events that combine sports and culinary experiences. On the basis of a 
market research study carried out by KANTAR TNS, which reveals that, for the French people, “fork + 
sneakers = well-being”, Elior Group is inviting them to set aside at least #2024secondes a day for their well-
being. 
 
Elior Group, which is championing the “sport/nutrition/well-being” theme for the Paris bid to host the 2024 
Olympics and Paralympics, enlisted KANTAR TNS to carry out a market research study to observe the 
relationship the French have to sport and food. The findings of the study show that in 2016, for the French, 
sport and food are the main ingredients needed to ensure one’s well-being. Whether one practices sports for 
pleasure and eats for health reasons, or vice-versa, combining a physical activity and a meal break is a source 
of well-being. As such, the longer one spends over one’s meals and the more sport one does, the better it is 
for one’s well-being.   
 
Sensitive to the “fork + sneakers = well-being” equation, Elior Group has launched its #2024secondes 
campaign inviting the French to take time out to take care of themselves and enjoy a break that combines 
sports activities and culinary experiences.   
 
Group Vice-President Communications, Frédéric Fougerat stated, “While the world of sports is new territory 
for Elior Group, we have been a long-standing partner of Paris and France. Because we cater for some two 
million guests in France every day, we decided to mobilize and involve them in a dialogue to raise their 
awareness to the importance of their well-being. We are supporting the Paris 2024 bid because of the 
numerous links that exist between our business and Olympic sports: striving to be the best, promoting a 
collective approach and fighting for equal opportunity.” 
 
To enable everyone to enjoy 2,024 seconds a day of well-being, Elior Group’s #2024secondes campaign, 
which will run until the summer of 2017, proposes:  

 
- A dedicated site (2024secondes.eliorgroup.com): every week, Elior Group will invite an athlete, a 

personality involved in the Paris 2024 bid, a chef, a person of influence, a Group employee or an 
internet user to share their #2024secondes of well-being and talk about their two-fold sports and 
culinary experience. 

- #2024secondes events in Group restaurants organized to make the lunch break a pleasurable, 
sharing and convivial moment. 

- A well-being monitoring sensor, allowing everybody to measure the positive effects of their 
#2024secondes sports and culinary experiences both online and at the Group’s catering sites, before 
sharing them on the social networks. 

 
 
 
 

                                                      
1 This hashtag will only be used on the French-speaking web 
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“Hosting the Olympic and Paralympic Games is the dream of a nation; a universal break for people to take 
time out to share and enjoy a moment of well-being; a social project that will leave its heritage to the host 
country”, stated Philippe Salle, Chairman and CEO of Elior Group. “As a French company and a global leader 
in concession and contract catering, it is our responsibility to do everything we can to ensure that the Paris 
bid is successful and to take an active part in this visionary project. We are therefore mobilized to enhance the 
well-being of the French by reviving their appetite for physical activities and good food.” 
 
Bernard Lapasset, co-Chairman of the Paris 2024 Olympic Bid Committee stated: “We hope that the Olympic 
and Paralympic Games will promote initiatives and that every project will foster progress both for today and 
the future. If hosted by Paris, the 2024 Olympic Games promise to be a spectacular event, a fact guaranteed 
by the mobilization of all parties involved in the project. This is reflected by the implication of Elior Group 
whose contribution demonstrates how the benefits of playing sport and having fun serve as a source of 
motivation.”  

 
 
 
About Elior Group 

Founded in 1991, Elior Group has grown into one of the world's leading operators in the catering and support services industry, and is 
now a benchmark player in the business & industry, education, healthcare, and travel markets.  
In FY 2014-2015, it generated €5,674 million in revenue through 18,600 restaurants and points of sale in 13 countries. Our 108,000 
employees serve 4 million customers on a daily basis, taking genuine care of each and every one by providing personalized catering and 
service solutions to ensure an innovative customer experience. 
We place particular importance on corporate social responsibility and have been a member of the United Nations Global Compact since 
2004. The professional excellence of our teams, as well as their unwavering commitment to quality and innovation and to providing best-
in-class service is embodied in our corporate motto: "Time savored". 
 
For further information: http://www.eliorgroup.com   Elior Group on Twitter: @Elior_Group  
 

Press contacts 
Chrystelle Tchatat – ctchatat@sportmarket.fr - 01 80 88 89 09 - 06 76 28 43 29 
Julien Simonnet – jsimonnet@sportmarket.fr - 01 80 88 89 15 - 06 38 16 80 26 
Inès Perrier – ines.perrier@eliorgroup.com  / +33 (01 71 06 70 60 
 

Investors contact 
Marie de Scorbiac – marie.descorbiac@eliorgroup.com / +33 (0) 1 71 06 70 13 
 
 

http://www.eliorgroup.com/
https://twitter.com/Elior_Group
mailto:marie.descorbiac@eliorgroup.com

