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International development

Areas strengthens its position at Sants train station in Barcelona

Areas, the global concession catering brand of Elior Group, has become the largest food and beverage operator
in Sants train station with the opening of the flagship outlet of its new brand COMO. Areas' consolidation as
the main operator in Sants is also due to the recent opening of a Lavazza Espression, which opened this past
summer.
This last April, Areas won the contract for two new food & beverage outlets at Barcelona’s Sants train station,
one of the most important station in terms of passenger volume in Spain. This concession, valid until January
2022, includes two innovative food and beverage concepts for travelers which add up to more than 1,500m2.
Specially designed for travelers, COMO is the third Food & Beverage outlet developed by Areas which opens
after the grand openings in the La Selva and La Jonquera travel plazas. COMO is a new restaurant - cafeteria
concept, with a meticulously decorated modern design. Areas has opened the flagship store for the COMO
brand in Sants with more than 1,230m2 of interior space and 78m2 of terrace space, in order to offer travelers
the greatest comfort and speed possible with a wide range of products and plates with Mediterranean
ingredients. From frequent short distance and metro travelers to business clients on the AVE, the outlet offers
four differentiated service options: cafeteria, self-service, grill and Grab&Go.

About Elior Group
Founded in 1991, Elior Group has grown into one of the world's leading operators in the catering and support services industry,
and is now a benchmark player in the business & industry, education, healthcare, and travel markets.
Now operating in 15 countries, the Group generated €5,896 million in revenue through 23,000 restaurants and points of sale in
FY 2015-2016. Our 120,000 employees serve 4.4 million customers on a daily basis, taking genuine care of each and every one
by providing personalized catering and service solutions to ensure an innovative customer experience.
We place particular importance on corporate social responsibility and have been a member of the United Nations Global Compact
since 2004. The professional excellence of our teams, as well as their unwavering commitment to quality and innovation and to
providing best in-class service is embodied in our corporate motto: "Time savored".
For further information please visit our website: http://www.eliorgroup.com or follow us on Twitter: @Elior_Group
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