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Elior Group introduces “Ville de Paris” chocolate squares
in Parisian museums

Elior Group recently added the “Ville de Paris” brand to its product range in its restaurants in Parisian
museums and other prestigious sites to offer visitors the chance to savor a delicious “Ville de Paris”
chocolate with their tea or coffee, and promote the capital to the Group’s French and international guests.
Elior Group is proud to associate its restaurants in this venture and to contribute towards promoting the
French capital. “Ville de Paris” chocolate squares are now offered in the Group restaurants in the Louvre,
1
Quai d’Orsay, Quai Branly (Café Branly) and Grand Palais RMN museums, as well as at the Ciel de Paris on
th
the 56 floor of the Tour Montparnasse, and the Cercle national des armées. In this way, Paris lovers can
enjoy a delicious “Ville de Paris” chocolate with their coffee.
Guests to Elior Group restaurants can now savor these delicious, tastefully-wrapped chocolates, made by
Comptoirs Richard. Based in the Paris region, this company is not only renowned for its savoir-faire and the
quality of its products, but is also the symbol of L’art de vivre à la Parisienne (the Parisian lifestyle). With the
“Ville de Paris” chocolates, the history of Paris becomes a special moment to be savored at a fine time.
The town hall of Paris is the first in France to develop by-products with well-known brands in order to
enhance the image of the city. Given the popularity of these products, many Parisian cafes, restaurants and
hotels are now marketing certain products in this range.
According to Alexandre de Palmas, CEO of Areas in France and in Northern Europe (the worldwide
concession catering brand of Elior Group), “the “Ville de Paris” chocolate experience offers visitors to

Parisian museums the opportunity to prolong a moment of pleasure. In addition to their quality and elegant
design, these products are value-enhancing for the restaurants located in the emblematic sites of the capital,
and a way for Elior Group, official partner of Paris 2024, to promote the French capital.”
About Elior Group
Founded in 1991, Elior Group has grown into one of the world's leading operators in the catering and support services industry, and is
now a benchmark player in the business & industry, education, healthcare, and travel markets.
In FY 2014-2015, it generated €5,674 million in revenue through 18,600 restaurants and points of sale in 13 countries. Our 108,000
employees serve 4 million customers on a daily basis, taking genuine care of each and every one by providing personalized catering and
service solutions to ensure an innovative customer experience.
We place particular importance on corporate social responsibility and have been a member of the United Nations Global Compact since
2004. The professional excellence of our teams, as well as their unwavering commitment to quality and innovation and to providing
best-in-class service is embodied in our corporate motto: "Time savored".
For further information: http://www.eliorgroup.com Elior Group on Twitter: @Elior_Group
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