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Innovation

Elior Group revamps its websites galaxy
and announces the end of the traditional corporate website

Within the context of the 2020 strategic plan launched by its Chairman and CEO, Philippe Salle, Elior Group
has decided to anticipate trends regarding the consumption of online information, in particular corporate
information. Digital transformation, a cornerstone of Group strategy, has been launched at all levels across
the Company, including the Communications department which has revamped its websites galaxy according
to these new standards.
As the first player in its sector to undertake this transformation, Elior Group has announced the launch of two
new websites: elior.fr (http://www.elior.fr) and The Inside Scoop (http://theinsidescoop.eliorgroup.com/en).
Both of these sites will benefit from the shared web platform recently set up by Elior Group, which will enable
the global deployment of the Company's websites galaxy thanks to its site factory.
A reversed approach
The first of these, elior.fr (in French), is the new site of the contract catering leader in France. This site has
been designed to convert simple visits into potential business relationships or recruitment processes; an
approach that transforms the website model from being a passive showcase into one that allows the visitor to
play an active role. The aim of this open navigation approach, facilitated by the site design, is to enable visitors
to easily access the information they are looking for, in relation to their expectations and needs, rather than
directing them to areas on the site the company wishes them to visit.
Anticipate and share
The second of these is bilingual French/English site The Inside Scoop. The objective of this site is to share
exclusive, non-commercial content concerning food, consumption and catering, as well as educational and
informative articles and graphics based on facts and figures of studies and observations carried out in the
Group's sector of activity and which are destined notably for influencers, bloggers, journalists, etc. This site
draws on Elior Group's international scope and position as a caterer of choice.
For Elior Group Vice-President Communications Frédéric Fougerat, "by revamping its websites galaxy, Elior
Group has adopted a different approach to information-sharing. Rather than striving for the finest showcase
and pushing information, our goal is improve the sharing of reference information."

@Elior_Group

#TimeSavored

About Elior Group
Founded in 1991, Elior Group has grown into one of the world's leading operators in the catering and support services industry,
and is now a benchmark player in the business & industry, education, healthcare, and travel markets.
Now operating in 15 countries, the Group generated €5,896 million in revenue through 23,000 restaurants and points of sale in
FY 2015-2016. Our 120,000 employees serve 4.4 million customers on a daily basis, taking genuine care of each and every one
by providing personalized catering and service solutions to ensure an innovative customer experience.
We place particular importance on corporate social responsibility and have been a member of the United Nations Global Compact
since 2004. The professional excellence of our teams, as well as their unwavering commitment to quality and innovation and to
providing best in-class service is embodied in our corporate motto: "Time savored".
For further information please visit our website: http://www.eliorgroup.com or follow us on Twitter: @Elior_Group
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