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PRESS RELEASE

Paris, February 27, 2017

Communication
Elior Group launches major campaign
to promote best practices on the social networks

Elior Group is launching a major campaign to promote best practices for users on the social networks, in order
to raise the awareness of, and educate its 120,000 employees and the general public. What is a hashtag?
How do | create a Twitter account? How can | become a digital ambassador of my firm? What is personal
branding? What should | write on LinkedIn? What photos should | share on Instagram? The aim of the Group’s
#WoeAreSocializers in-house and external campaign is to provide answers to a vast array of questions.

At the core of this operation, wearesocializers.eliorgroup.comis a fun and educational dedicated website where
everybody can test their digital skills, determine their social network superhero profile and share it online. In
addition, the site offers a space reserved for the Group's 120,000 employees with advice, tips and a guide to
best practices users need to enhance their presence and performance on the social media. On the site, the
Group’s employees can also consult the calendar of events (digital cafes, theme-based conferences and
practical workshops), select those that best suit their level and field of interest and make reservations online.

This operation is underpinned by an in-house and external promotional campaign deployed on the Twitter
accounts of the Group's various brands (@Elior_Group, @Elior_France, @EliorServicesFR, @Areas_FR) which
offers a variety of other goodies, such as theme-based badges for those participating in the conferences.

In preparation for the global launch, on January 31,2017, Elior Group organized its first speed-training Digital
Day event; the first stage in the #WeAreSocializers program designed to transform employees into Group
digital ambassadors and make them superheroes of the social networks.

The pedagogical aim of #WeAreSocializers is to enhance the digital knowledge of Group employees by helping
them understand and master the social networks. Future socializers will therefore be better equipped to
accompany the digital transformation of the Group, one of the objectives featured in Philippe Salle's 2020
strategic plan. Designed for newcomers to social networks and experts alike, this program, run by the certified
Abilways Digital training team, aims to enhance the skills of employees and reveal their latent superpowers.

For Group Vice-President Communications, Frédéric Fougerat: " 7The social networks concern all forms of
digital expression (video, text, images, photos, short drafts, etc.) and the ability to master them is a catalyst
for digital project success. The aim of #WeAreSocializers is to unite our employees around the Elior Group
brand, involve them in the digital transformation of the Group, and more generally, to give them the keys they
need to understand and use the social media networks that play such an important part in our everyday lives."
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http://wearesocializers.eliorgroup.com/en/homepage?utm_source=PR%20english&utm_medium=eliorgroup%20website
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About Elior Group

Founded in 1991, Elior Group has grown into one of the world's leading operators in the catering and support services industry,
and is now a benchmark player in the business & industry, education, healthcare, and travel markets.

Now operating in 15 countries, the Group generated €5,896 million in revenue through 23,000 restaurants and points of sale in
FY 2015-2016. Our 120,000 employees serve 4.4 million customers on a daily basis, taking genuine care of each and every one
by providing personalized catering and service solutions to ensure an innovative customer experience.

We place particular importance on corporate social responsibility and have been a member of the United Nations Global Compact
since 2004. The professional excellence of our teams, as well as their unwavering commitment to quality and innovation and to
providing best in-class service is embodied in our corporate motto: "Time savored”.

For further information please visit our website: http://www.eliorgroup.com or follow us on Twitter: @Elior_Group
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