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PRESS RELEASE

Paris, December 12, 2017

Development
Areas accompanies modernization of Toulouse-Blagnac airport
with a revamped catering offering

With the renewal of concessions for eight of its catering venues, Areas has consolidated its position as the
leading caterer at Toulouse-Blagnac Airport, the fifth largest air transport hub in France and the only French
representative to feature among the top-20 of the best airports in the world for the quality of its services1.
This eight-year contract is part of the airport's far-reaching modernization project and involves a range of
innovative catering concepts offering a combination of local and internationally renowned brands.

To accompany the growth in air traffic at Toulouse-Blagnac Airport (which already accommodates more than
8 million travelers per year), Areas has designed a comprehensive catering offer that enables travelers, visitors
and platform employees alike to enjoy a warm and friendly, connected and efficient experience.

Alexandre de Palmas, CEO of Areas in France and Northern Europe, stated: "We are very proud to be lending
support to the Toulouse-Blagnac airport modernization project. Thanks to our local foothold and our franchise
portfolio, we can offer travelers and airport employees comprehensive catering solutions that are not only
unique but also reflect the way of life specific to the regions of Toulouse, Bordeaux, the Basque Country and
even Spain. Thanks to its digital approach, Areas has enhanced the customer experience at all levels from travel
planning through to arrival.”

Areas’ diverse portfolio of home-grown and emblematic brands offers catering solutions that are designed to
satisfy all tastes and rooted in the way of life specific to the regions of Toulouse, Bordeaux, the Basque Country
and Spain.

For public areas in the airport, Areas is proposing:

- AStarbucks Coffee outlet for international coffee lovers;

- A Panorama restaurant open to all travelers, visitors and employees, with a self-service catering
solution for guests pressed for time and a brasserie that serves regional gastronomic dishes, as well
as co-working and conference room facilities;

- ASuper Wild Coffee kiosk: this new generation coffee shop was designed by Areas to meet the needs
of travelers looking for a good quality cup of coffee. The kiosk offers a wide and up-beat range of local
food products that is inspired by the latest urban trends.

In the reserved zone, Areas plans to install a variety of local and international brands:

- A Mas que Menos tapas bar which has been serving authentic Spanish cuisine for four decades;

- Factory and Co, a gourmet catering concept that serves bagels, burgers, salads and American-style
pastries: muffins, cookies and cheesecakes, etc.;

- The Victor wine bar which features products prepared by the finest artisans from the Victor Hugo
market in Toulouse: Maison Samaran, Maison Garcia and Maison Bacquie which serves wines from
several regions from Bordeaux to Barcelona.

- Alounge bar situated away from the main drag, where people can go to relax a while and enjoy a
snack.

- ASuper Wild Coffee restaurant.

1 according to the Flight-Report platform
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Areas has developed the Wiiish app for its guests to ensure they enjoy a seamless and connected catering
experience, and will make it available in Toulouse-Blagnac. Designed for major international hubs, this
multilingual iOS and Android app enables travelers to place their orders in advance, use their mobile phones
to pay for all products on sale in the catering areas and pick up their orders at a designated collection area.
This enables travelers to make the most of their free time before take off.

About Elior Group

Founded in 1991, Elior Group has grown into one of the world's leading operators in the catering and support services industry, and has
become a benchmark player in the business & industry, education, healthcare and travel markets. Now operating in 16 countries, the
Group generated €6,422 million in revenue through 25,000 restaurants and points of sale in FY 2016-2017. Our 127,000 employees
serve 5.5 million people on a daily basis, taking genuine care of each and every one by providing personalized catering and service
solutions to ensure an innovative customer experience. We place particular importance on corporate social responsibility and have been a
member of the United Nations Global Compact since 2004 and we reached the GC Advanced level in 2015. The professional excellence
of our teams, as well as their unwavering commitment to quality and innovation and to providing best in-class service is embodied in our
corporate motto: "Time savored".

For further information please visit our website: http://www.eliorgroup.com or follow us on Twitter: @Elior_Group
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